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Mission Statement

“The Artown mission is to strengthen Reno’s arts
industry, enhance our civic identity and national
image, thereby creafing a climate for the culfural
and economic rebirth of our region.”
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Missoula Children’s Teatre perfor-
mance of the “Jungle Book".

Reno Philhaonic Orchestra
at Pops on the River

Street Performers on West Sireet Plaza

L 2 ‘Ml &

Bartley Ranch, Beethoven at Bartley
Series

Pilobolus Master Class

Charles Russell’s “Pigeans”, sold at
the Coeur d’Alene Art Auction for $5.6
million. Photo credit: Michael Scott

1o

Creatieg o Musg

Ladysmith Black Mambazo, Food
Bank’s World Music Series

Paramount’s Laser Spectacular featuring
the music of Pink Floyd.

Artown’s Family Series
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oA Peoclamation
WHEREAS, Arown ix a month-long celebration of northern Nevada arts,

created 1o foster dynamic collaborations and encourage excellence by area artists and
cultural organizations; and

S )
L]

WHEREAS, Artown was founded in 1996 when a group of business and arts
executives, fogether with the City of Reno, developed a plan fo wse the arts as an
econamic tool fo draw Reno residents to the downtown area by providing an apportunity
Jor them to reflect on northern Nevada''s unique sense of place and ewlture; and

WHEREAS, the mission of the Ariown profect, is fo strengthen Reno's arts
industry and enhance our civic identity and national image, thereby creating a climate
for the cultiral and economic renatssance of our region; and

WHEREAS, Artown develops educational programs for adults and children, and
introduces multi-cultural programming from around the world; and

WHEREAS, Arlown is a natfonally recognized event that hosts the finest in focal,
national and international performers and artists, bringing cultural diversity and artistic
fnmovation fo Reno's forefront; and

WHEREAS, the State of Nevada congratulates afl those whe consistently work
with great enthusiasm and difigence in this valuable effort to make the vision of Artown a
waorking realiry;

NOW, THEREFORE, 1, KENNY C. GUINN, GOVERNOR OF THE STATE OF
NEVADA, do hereby proclaim July of 2005, as

ARTOWN MONTH IN RENO

-ﬁ"ﬁﬁm g"%‘ﬂyz I have hercumio

sel my hand and caused the Great Seal of the Stwie of
MNevada 1o be allixed at the Stute Capitol in Carson
City, this_1T"_day of __luoe 2008
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- Reno Gazette=Journal

ARTOWN HISTORY

Arfown’s tenth anniversary marks a milestone in downfown Reno, proving that the right combination of passion,
artistic collaboration and community spirit is just what was needed to spark a legacy. In just ten years, Reno is now
recognized as a healthy, vibrant and thriving arts and culture center—not only during July, but 365 days a year. Reno
residents and those throughout the Truckee Meadows now celebrate downtown Reno and fourists fravel here specifi-
cally for July arts events.

The image and perception of downtown Reno has undergone such a dramatic change since the inception of Artown.
It is difficult to recall Reno in 1995. There were closed casinos and many vacant buildings. Both community leaders
and citizens questioned the reasons for spending money downtown, because so few locals spent time there.

This perception, thankfully, was ignored by a small group of individuals whose strong vision and belief in making
things better was convincing enough fo inspire change. This small group of people, with the support of C.I.T.Y. 2000
(City of Reno Arts and Culture Commission), developed a plan to use the arts fo draw locals downtown by showcas-
ing the community’s cultural depth, igniting a renewed community spirit and civic pride. The result was Arfown—a
summer arts festival that has become the catalyst for the economic and culfural rebirth of downtown Reno.

Since Artown’s inception, significant changes have taken place in our area: a new Nevada Museum of Art; Harrah's
Plaza for concerts and shows; the new movie theater dedicated fo art films; the renovation of McKinley Arts and
Culture Center; the conversion of the Riverside Hotel into artists lofts (which is now home of Sierra Arts); the Lake
Mansion, home to VSA of Nevada, has relocated downtown; the Pioneer Center has a new plaza; City Hall has moved
to the heart of downfown; a new judicial court cenfer is being built; an urban kayak course is thriving on the Truckee
River; the University of Nevada, Reno now has a School of the Arts; and thousands of condominiums are being built
because people want to live ....downtown.

Arfown’s success is based on an ongoing spirit of cooperation and partnership. The result of these collaborations
brings together the area’s major cultural groups by providing visibility to emerging artists who need venues and promo-

tion fo exhibit and perform their work. It is this cooperation that exemplifies the history and spirit of Arfown.
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- Reno Gazette—Journal

The following stafistics demonstrate the record numbers for Artown’s 10th anniversary:

m Arfown presented more than 300 events in over 82 locations, collaborating with 87 partners.

m Record breaking attendance of over 260,000. (65,000 are affributed to the live broadcast of 7 events on Reno’s
channel 13).

m 80% of all events were produced, performed and created by local artists.

® Due to the generosity of sponsors, foundations and individuals 74% of all events were free to those
who attended.

B An average of 15% of all ticket sales were sold to visitors from out of the area.

B According to our survey we learned that 23,400 Artown attendees were from out of town.

m 73% of all Artown attendees purchased food and beverages during the festival.

m 30% of all attendees enjoyed gambling in addition to the arts events.

® \When visiting from out of town, people stayed an average of 9 nights during Artown.

B The unique visits to renoisartown.com totaled 9679 from June 5 - July 31.

-Kevin McGehee, Owner of The Green Room Bar

ARTOWN PROGRAMMING AND HIGHLIGHTS

Artown 2005 focused on showcasing the best local arts and arfists, combined with guest arfists, fo create the
most arfistically diverse festival possible. Arfown 2005 set a goal of engaging new audiences in the arts, and
infroducing new artists to our audiences. All venues with free events were filled fo capacity and all ticketed events
sold out.

Artown has always had its roots as a community arts festival. This year was no exception featuring 258 events
that were created, organized and presented by many local artists, arts organizations, galleries and businesses, all of

which focused on the amazing and diverse talents found year-round in our community.
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Our headline concert artists for Artown 2005 were selected to enhance the festival by providing opportunities for
Reno to see and hear groups and artists they may otherwise not have the privilege of experiencing. The diverse of-
fering of these highlighted events demonstrates the broad range of Reno’s audience base. Artists this year included a
Hawaiian contemporary dance company Na Lei Hulu; the biggest and best choir in the world, the Mormon Tabernacle
Choir; an amazing performance by modern dance company, Pilobolus; the classical jazz fusion group, Turtle Island
String Quartet; the visual and auditory Laser Spectacular; the beautiful Ahn Trio, and the eclectic East Village Opera

Company.

-Tyley Ross, Co-Founder and Lead Singer, East Village Opera Company

In support of Artown’s 10th anniversary this year, the City of Reno, Artown’s major sponsor, contributed an additional

$75,000. This additional funding allowed Artown to provide new and innovative programs as well as enhance existing

programming.

m Arfown After Dark, a program designed to engage audiences who attend events lafe at night, was infroduced.

B Enhanced caliber of musicians at Food Bank’s World Music Series and Rollin” on the River.

® The Downtown Art Market, in conjunction with the Pioneer Center and Sierra Arts, provided visual arfists the
opportunity to display and sell their art on the Pioneer Plaza.

| Street performers were hired to perform at various locations all around the city, throughout the month. Locations
varied from the Airport fo West Street Plaza to Bartley Ranch Regional Park.

B Project Bandaloop returned to Reno and performed at Sierra Arts.

® A new and improved movie screen was purchased for Movies in the Park.

B The additional funding also enabled Artown to hire an outside public relations firm to enhance national

publicity efforts.

Overall, the Artown 2005 programming created a buzz of arts acfivities throughout the City of Reno. Those involved
in the festival, including audience members, artists, presenters and sponsors, exhibited a strong sense of ownership

and pride in making Reno a great place to work and live.
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OUTREACH

Artown is for everyone. One of our goals in 2005 was to reach an even broader, more diverse audience than in years

past. The following efforts were made to diversify and grow Artown audiences:

B Promotional material, outlining senior friendly Arfown events, was produced and distributed to 22 retired and
assisted living communities in the months leading up fo the festival.

B These same communities were given the opportunity to pre-purchase a block of fickets for three different Artown
produced events.

® A youth publication, listing all youth friendly evenfts and educational opportunities was distributed to every
elementary school child in Washoe County.

H |n an effort fo reach even more families, the youth publication was also distributed to organizations
including the Boys and Girls Club, the Children’s Cabinet, Big Brothers Big Sisters and the City of Reno Parks,
Recreation and Community Service Department.

® Mormon Tabernacle Choir flyers were distributed to all choir students in the Washoe County School District.

m Flyers promoting the Missoula Children’s Theatre’s “The Jungle Book” auditions were distfributed to all drama
teachers in the Washoe County School District.

B Dance studios throughout the Truckee Meadows were invifed to send four sfudents fo a free workshop with

Pilobolus Dance Theater, compliments of Artown.

As a direct result of the efforts listed above we know:

B 2,455 children parficipated in Artown’s award winning "Discover the Arts” free weekday programs.

® 40 Local youth had the opportunity to audition and perform in the musical theater through the Missoula Children’s
Theatre project. Other children learned what goes on behind the scenes and participated as theater technicians.

® 750 youth from “disadvantaged/at-risk” neighborhoods participated in enrichment workshops through the Missoula
Children’s Theatre Project.

B 25 |ocal dance students participated in a master class given by Pilobolus Dance Theater.

® 80 "Bigs and Littles” from Big Brothers Big Sisters joined Arfown for the Family Series performance of
“Beakman Live.”

m Classic Residence by Hyatt purchased a block of tickets and joined Artown for the production of “Always...

Patsy Cline.”
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- Tad Dunbar, Anchor, KOLO News Channel 8 and Artown Sponsor

MULTICULTURE

Providing multicultural programming targeted at all the people of Reno is a major priority, not only for the Festival,
but also for our community year-round.

A partnership between Arfown and “Rollin” on the River” provided the audience with a full evening of Hawaiian music
and dance. These artists performed to a capacity opening night crowd of over 3,500 in Wingfield Park. Arfown’s
partnership with the Food Bank of Northern Nevada to present the “Food for the Soul” World Music Series, in Wing-
field Park continued fo build cultural bridges by presenting diverse ethnic music. Artists this year included the Gospel
Hummingbirds, Ladysmith Black Mambazo, Russian Firebird Quartet and in a partnership with the Nevada Hispanic
Chamber, the Reno Jazz Orchestra presented “A Night in Havana.”

Artown also co-presented cultural celebrations on weekends in July. Audiences were invited to experience different
foods, music, art and people at the Reno Basque Festival, the Reno Celtic Celebration, and the “Drum, Dance and
Didgeridoo” festival. Other cultural events included the Manila Gardens Restaurant who provided various ethnic cui-

sines and entertainment weekly, and a “Celtic Summer’s Eve” performed by the Reno Irish Dance Company.

- Mel Shields, Sacramento Bee

NEW AT ARTOWN

B |ocal arfist, Phyllis Shafer was selected to create the signature piece of art for the 10th anniversary. Her artwork
was a perfect match with the festival. Visual rnythms move throughout her work that depicts the Truckee
Meadows in a landscape guash that has been applauded by the entire community. Local artists will continue to

be selected for future Arfown promotional materials.
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B A new individual membership campaign, Friends of Artown, inaugurated in 2005 was met with
overwhelmingly positive results. Artown acquired 105 “Friends,” with gifts ranging from $25 to $5,000.

B Seven events were broadcast live via SNCAT from Wingfield Park through a new program provided by the City
of Reno. This allowed the opportunity to those people who were not able to attend Artown, to instantly become
engaged in the festival.

m Arfown, in collaboration with Sierra Arts, the Nevada Arts Council and the City of Reno, met with Reno artists and
arts organizations to understand how Artown can better serve artists and how artists can better work with
Artown. Benefits were achieved by all parties as a result of this meefing. Artown will conduct meetings annually
fo ensure open lines of communication continue.

W The "Little Book of Artown” creafed by CLM Design and printed by the Reno Gazette-Journal has been a huge
success with Arfown attendees. Continuous comments from audience members and arts groups emphasized
that through this tool, people attended more events and were able to track events daily throughout the festival.

B Lyman Public Relations enhanced Artown’s national coverage. At Lyman'’s direction, Beth Macmillan traveled to
California in April to share enthusiasm about Artown and Reno. As a direct result, members of the media traveled
to Reno during Arfown and are telling our story fo their circulation. In addifion, Artown’s national coverage this
year was greatly enhanced.

m \Washoe Grill and Bonny Doon made available an Arfown Sauvignon Blanc wine this year. Every bottle of wine
sold benefited Arfown.

m The Coca Cola Corporation made possible a significant in-kind contribution of product throughout July. All sales

benefited Artown and presenting organizations.

= e Tt ST
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Engage

t may be hard w

Written by Jessica Groach
Photos by RAlicia Santistevan and RGJ archive

Festival of change.

remember, but chere once L .

was a time when lpcils

didn't go downown. In
1996, the Culeure in the Year
2000 Reno Arts Commussion
("CLTY. 20007 went looking
for a way to draw Reno locals
back downtown. Their iden was
an event culled “"Uprown
Dowmntown ARTown.”™

“They wene to all the arts
organizrions and said, we hive
this three-week chunk of time
in July, can you come down o
the park and present
something? All they had was a
poster, and 30,0000 prople
came,” remembers Beth
Maocmillan, executive director of
the event now simply called
Artown,

Bur there still were plenty of
doubters. Bill Kolton, executive
director of Sicrra- Arcs, was one
of them.

“1 was hesitant (o ke my
fumily o Arcown activities for
the first couple years,” he says,
“But after being around it for
eight years now, [ think it's
dramatically affected noc anly

the ares community, bur the communicy us o whole.”

List year, this little arts festival drew more than 140,000 people.
Now an its 10th hirthday, Artewn has much more o celebrate than
the crowd.

NATIONAL EXPOSURE

At first, Arcown primarily consisted of local arvises. Bue as the years
pussed, Reno began hosting several national and international acts as
well, including Mikhail Baryshnikov, Marcel Marceau, and the San
Francisco Baller. The 10ch anniversary of Arcown will welcome the
Marmon Tabernacle Chaoir, the Chiefrains, Ladysmith Black Mambazo,
N Lei Huolu dance company, the East Village Opera Company, and the
Pilobalus dance company, among others. Though, the big names are
only a small parr of Artown's attractivencss

“Artown creates a critical mass, because it keeps arts top of mind
for people during thar moneh. It's been a wonderful event for us,”
says Bill Kolton. He says Sierra Ars’ biggest crowds happen during
Artown, and thar’s led o increased business year mound,
not just for Sierra Arts, but for all ares organizarions.

Pamela Bobay, partner in the River Gallery and Gallery Cui-ui,
agrees.

“Every year we have shows
during Artown, and every year
we get more clients because of
the promotion,” she says,

*Sometimes that voice of
everyone together i louder than
just one voice, so that month
has helped everybody’s
exposure,” says Nevada
Museum of Art's Depury
Director Amy Oppio. “That
exposure helps the communiry
feel proud of its are.”

Oppio was involved in the
development of Artown from
the beginning in 1996, and in
her 13 years with NMA, she's
seen it cremendouns growth, in
grear pare due o Artown.

“I think one of the most
important things we can say
abour Arcown as a whole,
beyond the collaborative effor,
i that it has helped the
downtown river corridor
reposition itself within the
community’s mind as o plice o
spend an evening or go o an
event ... it's thar communitcy-
building theit’s been really
rewarding,” Oppio says.

While NMA doesa’t plan s
exhibirs srricely around Artown,
lilke muny are galleries do, and,
therefore, doesn't measure foor
traffic specifically during July,
Oppio does credic Areown with
an overall increased interese in
the arts. She says 40 percent of
MNMA'S yearly 100,000 visitors
are COUrISTs,

“1 do think people are
looking at Reno differently, and
recognizing char there's a hiose
of things here, between arts and
culture and recreacion, sa that
as we grow, thar's becoming
more distnetive,” she says,
“And its not the image that we

2005 Final Report [12]




Filobolus Dance Thealar t
!
winits Artown this year, The group

olso come s 2001

had 13 years ago, so that's grear for all ares
organizarions, NMA included.”

Sreven High, dircctor and CEO of
NMA, adds thar while the museum’s
physical artendance increases for July are
hard ro document, staff members have scen
Artown direcly benefic the museum in a
different way,

“Artown has gotten people to understond
thar the arts can actually make an economii
impact and et tourises in hotel moms.
When the museum was looking o grow and
trying to justify the need for new facilicies
and more of 4 presence in the communiry,
we acrually referred vo Artown as an example
of whar the arts can really do for a
community, and in turm, what the NMA
could possibly bring.”

High points our that the arts and coleure
industry is unigue, i that the organizations
within it don't compere.

“The more organizations you huve, the
more artendance all of chem draw,” High
said. “In char way, [ think Artown’s been
incredibly imporeant for chis communicy. Ie's
helped us all ger better and berer,”

PROMOTING LOCAL ARTISTS

Amanda Coulson, owner of Dancin’
Performing Arts Center and Arristic
Direcror for the Reno Irish Dance Company,

Dance] Mikhail Boryshnibov
visited Reno oy port of

Artown in 2003

A Fling] A Bandoloop dancer repels
from Riversida Hotel during Artown

2000, Photo by Candica Towell

groced the Artown stoge bai

yaor, Photo by, Andy Barran

A Big o

bar far arts in our community

agrees. The lrnsh dance perfformances in
Wingfield Park now regularly arcrace up o
1,300 people. Preparations and performances
for Artown now consume most of the
company’s time. Word has spread rapidly,
and Arrown has made ber business grow
beyond her wildest dreams.

“The ‘big guys’ come into town now, and
they watch us,” Coulson says. “The business
iz now more demanding. But Artown is an
incredible thing for the ares and culture here

sheven High, director and CEQ of Mavoda Museum of Art, soys Artown hos raised the

in Reno, and 1 chink it's one of the redsons
people are moving here, They're hearing
ahoue this grear arts festival.”

For artists in parvicular, thar’s sometimes
the key o their success. Jonathan Dummar,
a 21-year-old dancer from Winnemucea, has
been with Baller Memphis, under the
direction of Borothy Gunther-Pugh for two
years, Last July, while home for a summer
hiatus from the company, Dummar heard
the Joffrey Ballet of Chicago was ar Artown
He enrolled in their muster class, and was
asked o audition for the company in
Chicago. He begins his contrace with Joffrey
this August;

"It was providence,” Dummar says, °] just
so happened to be home thar summer. [ was
thie firse cime 1'd participared in Artown,
buir it had o huge effecr on my carcer.”

Dean Burton, a local photographer and
resenrch associnte with the University of
Mevadas, Reno arr department, hos
parocipated every year since 1999

==L Wall Howar] Bill Kaolon, execwtive direcior of

Slerra Arta, says Artown hos mode a huge

impoct an the local arfy community
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HARRY REID DEMOCRATIC LEADER
NEVADA

Mnited Dtates Denate

WASHINGTON, DC 20510-7012

August 2, 2005

Ms. Beth MacMillan
Artown

Post Office Box 3058
Reno, Nevada 89505

Dear Ms. MacMillan:

Thank you for contacting me regarding your recent arts grant. i appreciate hearing from
you.

[ want to congratulate you on receiving a Nevada Arts Council grant for $20,315. This is
indeed an honor for which you should be very proud. The educational benefits of your work are
a wonderful resource for the people of Reno. T am pleased that your arts festival has grown, and
am happy that you are celebrating your tenth anniversary this year.

It is a great pleasure for me to learn how the work 1 do in the Senate for the National
Endowment for the Arts (NEA) benefits Nevada artists. Since its inception in 1965, the NEA
has played a vital role in supporting the arts in the United States. With nearly one-third of the
agency's funds going to state arts councils, the NEA has made art accessible to all communities.
I am proud to be an ex-officio member of the National Council on the Arts, the main advisory
board for the National Endowment for the Arts (NEA). As a senior member of the Senate
Appropriations Committee, please be assured that [ remain committed to ensuring strong federal
support for the arts.

Again, thank you for taking the time to share your thoughts with me. I look forward to
hearing from you in the near future.

My best wishes to you.

Sincerely,

HARRY REID
United States Senator

HR:gh
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Collaborations

Collaborators Event

Artouring Studio Tours and Workshops
Nevada Museum of Art

Arfown World Music Series

Food Bank of Northern Nevada
Reno Jazz Orchestra

University School of the Arts Discover the Arts
Sierra Arts

VSA of Nevada

Nevada Museum of Art

Various Arts Groups

Reno Pops Orchestra

Carson City's Brewery Arts Center

Reno Municipal Band The Happiest Show in Town
Sierra Nevada Master Chorale

Arfown Reno Idol Competition
Eldorado Hotel Casino

Reno Youth City Council

Arfown Plein Air Paint-Out

Eldorado Hotel Casino
Hermitage Gallery

Artown Artown Wine

Washoe Grill

Wine Merchants

Artown Food and Promotional Items

Washoe Grill

Artown Master classes with The Pilobolus Dance Company

Pilobolus Dance Company
Local Dance Studios

Meadowood Mall The Reno Chamber Orchestra at Meadowood Mall
Reno Chamber Orchestra

First United Methodist Church Sweet Vibrations : Concerts af Church
Department of Music/UNR

Reno Hilton Rocky Horror Picture Show

Rocky Horror Picture Show

Sands Regency Sunday Jazz at the Sands

For the Love of Jozz

Inner Rhythms Dance Company Dancing in the Park Series

Creative Performing Arts Cenfer
Sierra Nevada Ballet
CityKids
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Collaborators

Event

Sierra Water Color Society
Washoe Medical Center’'s Promenade Gallery

Sierra Water Color Society Art for the Healing Art

St Mary’s Art Center
Barnes and Noble

Conversation with Arfists

Ageless Repertory Theater
Reno and Sparks Libraries

Theater Productions

Silver Legacy
Reno Philharmonic

Silver Legacy Birthday Celebration with the Reno Philhar-
monic

Sierra Antiques

Treasures in Your Attic Art and Anfique Appraisals

VSA of Nevada

Bella Voce Nevada Poetry and Stories of Settlers Set to Music and
Mile High Jozz Band Song

Washoe County Concert Association Steinway Series

Northern Nevada Music Teachers Association

KTHX First Thursday

Great Basin Brewing Company
Nevada Museum of Art

Participating Nurseries
Dickson Realty
Lake Mansion

Pond and Garden Tour

Featured Local Artists
Moana Nursery

An Evening of Art

Northwest Reno NAB
Somersett

Family Kite and Bike Festival

Pioneer Center
Sierra Arts
Artown

Downtown Art Market

Reno Silver Dollar Chorus
High Desert Harmony Chorus
Playback from Northern California

Harmony Thru the Ages

The Green Room
Local Artists
Artown

Artown After Dark

Truckee Meadows Quilters
Reno Downtown Library
Dreamer’s Coffee House and Art Gallery

A Quilter's Exhibit

Annual Juried Art Contest and Award Ceremony

Nevada Arfists
Bleulion Art Gallery
Local Artists

Populus
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Our Major Funder: The City of Reno

-Sharon Zadra, Reno City Council

The City of Reno, from Arfown’s incepfion fen years ago, continues to be its principal supporter and host. The
City increased its financial support this year to ensure the 10th anniversary festival would be an event fo remember.
In turn, Artown has brought a rich variety of performing and visual arts fo Reno and filled the downtown venues with
enthusiastic audiences throughout the month of July. The foresight and leadership demonstrated by the Mayor, City
Council, Gity Manager, and staff in support of the arts and of Artown provides the atmosphere fo challenge ourselves

to continue to grow and fo flourish.

City of Reno
Bob Cashell, Mayor Dan Gustin, Councilman
Dave Aiazzi, Councilman Jessica Sferrazza, Councilwoman
Pierre Hascheff, Counciiman Dwight Dortch, Councilman
Sharon Zadra, Councilwoman Charles McNeely, City Manager

Total City of Reno contribution (cash and in-kind): $460,000.00

The City of Reno also regraded Wingfield Park and added a new sound system to improve sightlines and the overall

experience of Wingfield Park performances.
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Sponsorship/Support

-Jeff Ceccarelli, Sierra Pacific

Festival Sponsors

Artown’s major festival sponsors were asked fo increase their contribution this year by an additional $5,000, which
afforded them not only fremendous exposure in the summer festival, but additional recognition in the “Spirit of Artown”
festival in late autumn 2005.

Their generosity has helped Arfown in making a significant impact on arts and culture in Reno. We are honored fo
partner with the following corporate confributors:

ELDORIDO . A

HOTEL: CASINO <FENO Gjerra Pacific
A-. WY/
ALTMANN - OTT @bﬂﬁl‘lk 3 ‘QAM&.:'.:;‘;n:‘;;;z;if;“

HOMES

Total Festival Sponsor Contribution: $117,500

Media Sponsors

Thanks to our media partners the public was kept well informed and up to date on the events during the month of
July. Arfown applauds the continuing support of:

NEWS
c

RENO GAZETTE-JOURNAL| E

K oOoLO

Total Media Value: $616,145
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Foundation and Government Agencies

Thanks to the philosophy of raising the quality of life for all through arts and education, we recognize our valued
foundation and *government agency sponsors:

Bretzlaff Foundation Lemelson Education & Assistance Program
E.L. Cord Foundation Leonette Foundation

E.L. Wiegand Foundation *Nevada Arts Council

Gabelli Foundation Robert Z. Hawkins Foundation

Total Foundation and Government Agency Contribution: $213,039

Artown Produced Event Sponsors

Artown continually strives to showcase the best of Reno’s vibrant artistic community while bringing in national art-
ists that add stimulation and inspiration to our festival. We would like to recognize our event sponsors that participate
in and contribute to our Arfown-produced, world-class events:

Ashley Furniture Somersett

infohomes Dickson Realty

Circus Circus an MGM Mirage Co. The Sands Regency
John Ascuaga’s Nugget Gary & Wendy Broad
Countrywide Home Loans UNR School of the Arts
Northern Nevada Dairymen Harrah's

David Morris Group @ Remax Realty Western Nevada Supply
Rapscallion Seafood House & Bar IGT

Damonte Ranch

Total Artown Produced Event Sponsor Contribution: $105,500

Other Contributions

Luce & Son/Bonnie Doon/Artown Wine
Coca-Cola
Washoe Grill

Total Value of Other Contributions: $34,511
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The following individuals and organizations

also contributed:

A2n2 Advertising Associa-
fion

Adagio Trust Company
Ageless Repertory Theater
Alexa Bernal

All American Piano
Allan Fuller

Americom Broadcasting
Anderson & Dorn, Ltd.
Argenta

Artouring

Asha Bellydancers
Atlantis Casino Resort
Bantu Spirit

Barbara Bentel

Bella Voce

Ben’s Fine Wine & Spirits
Bill Copeland

Black Bear Diner
Bleulion Art & Space
Bruka Theatre

Camelot Party Rentals
Cami Kaiser

Carol Taylor

Cass Kirkham

Caughlin Ranch Elementary
School

Charles Schwab Bank
Citadel Broadcasting
CityKids

Clair Earl

Clear Blue 22
Controlled Burn

Cost Plus World Market
Dart Liquor

David Mathis

Donna Crooks

Dorothy Parker
Dreamer’s Coffee & Art
EJ's Jazz Café

Elizabeth Lydon

Erin Fey

Erlach Computers
Ferrari-Lund

First United Methodist
Church

Friends of the Washoe
County Library

Food Bank of Northern
Nevada

Fuze

Historic Reno Preservation
Society

Hobey’s Casino

Icon Fine Art & Photography
InnerRhythms Dance
Theatre

Ira Hansen & Sons Plumb-
ing

Johnny’s Little Italy

Jon Edmondo

Jungle Vino

Karen Bricca

La Vecchia Ristorante
[taliano

Larry Walters

Laurie McFee

Lenox Barns

Linda Williams

Lindsay Bernal

Lotus Communications
Manila Garden and Restau-
rant

Marion D. Condie

Mark Simon

Michael Coulson
Microsoft Licensing
National Automobile
Museum

Moana Nursery

Model Dairy

Milana Mason

Mile High Jazz Band
Moana Nursery

Model Dairy

National Automobile
Museum

Nevada Historic Society
Nevada Humanities
Nevada Museum of Art
Nevada Office Machines
Nevada Opera

Nevada Performing Arts
Nextmedia Group, Inc.
North Hills Veterinary Clinic
Northern Nevada Music
Teachers Association
Northwest Neighborhood
Advisory Board

Patricia Cooper-Ross
Patricia Copeland
Peppermill Hotel Casino
Petfolio Magazine

PF Chang’s

Physician Management
Associates

Port of Subs

Reno Celtic Celebration
Reno Chamber Orchestra
Reno Hilton

Reno Irish Dance Company
Reno Jazz Orchestra
Reno Municipal Band
Reno News & Review
Reno Philharmonic Guild
Reno Philharmonic
Orchestra

Reno Pops Orchestra
Reno Urban Forestry
Commission

Reno Youth City Council
Reno Zazpiak Bat Basque
Club

River Walk Merchants Wine
Walk

Riverside Arfist Lofts
Roben Callahan

Ross Manor

Russell A. Foulk

Sarah Ragsdale

Scolari's Food and Drug
Sheppard Fine Arts Gallery
Siena Hotel Spa Casino
Sierra Arts

Sierra Nevada Ballet
Sierra Nevada Master
Chorale

Sierra Watercolor Society

Silver Club Hotel Casino
Silver Dollar Chorus

Silver Legacy Resort Casino
Silver Peak Restaurant &
Brewery

SNCAT

Solaegui Engineers, Ltd.
St. Ives Florist

St. Mary’s Art Cenfer in
Virginia City

Star Liquor

Stremmel Gallery

Tahoe Quarterly

The Green Room

Timothy Dyches, MD

Tom Bourke

Tomaato’s Restaurant
Trader Joe's

Truckee Meadows Commu-
nity College

Truckee Meadows Quilters
Truckee Meadows Sculpture
University of Nevada-Reno
School of the Arts
Uptown Market

Van Ness & Sharron
Hanson

Vocal Art Works

VSA of Nevada

Washoe County Concert
Association

Washoe County Library
Washoe Wine Company
West Second Street Bistro
Youth Artworks

Yesco
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1996 1997

Attendance: 30,000 Attendance: 60,000
Economic Impact: Economic Impact:
Unavailable Unavailable

— 1

1998 1999

Attendance: 71,000 Attendance: 102,000
Economic Impact: Economic Impact:
Unavailable $3,490,699

=
E—]
2000 2001 2002
Attendance: 137,000 Attendance: 161,000 Attendance: 146,000
Economic Impact: Economic Impact: Economic Impact:
$5,557,356 $5,540,060 $5,710,713
A -
o e b et e [ o e T
2003 2004 2005
Attendance: 140,000 Attendance: 141,000 Attendance: 260,000
Economic Impact: Economic Impact: Economic Impact:
$6,216,310 $11,940,071 $12,410,867



2005 Media Recap

This year our media partners, KOLO and the Reno-Gazette Journal, provided significant coverage for Artown, above
and beyond previous years. As well, radio was utilized for numerous promotional giveaways and announcements, and
contributed notable coverage for our event as added value or at no charge. In addition, we continued our marketing
with additional resources, such as casino marquee and billboard displays, and E-blasts from casinos and the RSCVA.
We also added SNCAT broadcasts to our media portfolio in 2005, which drastically increased Arfown’s exposure

throughout the community. Here is a breakdown of Artown media coverage for 2005.

KOLO NewsChannel 8 (Media Sponsor)
Total Media Value: $71,665.00 (in-kind contribution= $4,465.00)
109 commercials.
Mormon Tabernacle Choir PSAs.
3 "Artown Experience” PSAs, aired in rofation.
Internet link/event listings.
Weather Wall.
Live interviews Monday through Friday on News Channel 8 Daybreak.
Arfown coverage on various news shows.
Total Artown cash investment: $5,015.00

Reno Gazette-Journal (Media Sponsor)

Total Media Value: $544,479.96 (in-kind contribution= $47,680.29)

(Formula for deftermining newspaper value is total cash contribution + in-kind contribution + fotal publicity inch count
@ open newspaper rate)

25,000 full-color, 48-page “Artown Tenth Anniversary” programs.
Insertion of program info 11,000 copies of “Reno Magazine”, inclusive of mailings fo 8,000 subscribers and 3,000
individual sales in various retail outlets.
Advertising sold within the program to 32 local and national businesses.
Full-page, full-color "Thank You” ad in Sunday edition.
Insertion of 75,000 Little Red Books into Wednesday edition of paper.
Total Artown cash investment: $54,653.48

Tahoe-Carson Area Newspapers (TCAN)
Total media value: $4,016.60
Ads placed in 7 TCAN publications.
Articles written in Tahoe World, Sierra Sun and the Record Courier.
Ad for Artown “Family Series”, placed by Somersett.
Total Artown cash investment: $1,566.60
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Reno News & Review
Total Media Value: $75,462.00 (in-kind contribution=$13,094.00)
Full page ad promoting "Rollin” on the River” each week in July.
Special 15-page "Artown Preview” section editorial (6/30).
Four 3/5 page color “Arfown Highlights” editorials (7/7, 7/14, 7/21, 7/28)
1/10 page color "Artown’s Economic Impact” promo (7/7).
3/20 page color Arfown Website promo (7/14).
1/10 page color Artown Website promo (7/21).
Total Artown Cash investment: $10,435.00

Tahoe Quarterly Magazine
Total Media Value: $5,000.00
Artown informational piece.
Full-page Mormon Tabernacle Choir ad in spring edition.
Total Artown cash investment: $0.00

Northern Nevada Family Life Magazine
Total media value: $4,650.00
Insertion for “Family Series”, ad placed by Somersett.
Full-page Artown editorial in both June and July issues
Two-page spread in Calendar section.
Total Artown cash investment: $0.00

Reno Radio Representatives
Total Media Value: $54,115.00
(Radio stations are KLCA 96.5 FM, KRNO 106.9 FM, KODS 103.7 FM, KWNZ 93.7 FM, KZTQ 97.3, KBZZ 1270 AM,
KJFK 1230 AM)
200 Artown promotional announcements on KZTQ, KRNO and KLCA.
30 minute inferview on community awareness show, “Insight,” Sunday, 6/26.
Approximately 15 per week for 4 weeks in July., Artown AfterDark recorded and live promotional announcements
on KZTQ.
20 promotional announcements per station, per giveaway for Ahn Trio and Pilobolus promotional ticket giveaways
on KRNO, KZTQ and KODS.
Mormon Tabernacle Choir ads, run dates 5/30-6/26.
KWNZ was the radio sponsor for Reno Idol confest.
Total Artown cash investment: $1,287.75

Nextmedia
(Radio stations are KTHX 100.1 FM, KJZS 92.1 FM, KRZQ 100.9 FM, KURK 92.9 FM)
Total media value: $19,625.00
35 thirty-second promotional announcements for Ahn Trio promotional ticket giveaway on KJZS.
A minimum of 35 promotional announcements for Artown and “Rollin” on the River” per week for 5 weeks.
35 thirty-second promotional announcements for Paramount/Pink Floyd Laser Show promotional merchandise
giveaways on KURK and KTHX, plus web banner/link on KTHX website, www.kthxfm.com.
Total Artown cash investment: $2,210.00
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Lotus Radio Corporation
(Radio stations are KOZZ 105.7 FM, KDOT 104.5 FM, KUUB 94.5 FM, KPTT 630 AM)
Total media value: $31,650.00
KOZZ was the radio sponsor for Paramount’s “Laser Spectacular” featuring the music of Pink Floyd.
Approximately 15 promotional announcements between 7/18 and 7/23 on KDOT for promotional ticket giveaway,
an e-blast promoting the event, plus a website banner/link on www.KDOT.com.
Approximately 300 live and recorded promotional announcements and ticket giveaways between 5/31 and 7/23 on
KOZZ, web banner/link on www.KOZZradio.com.
Inclusion in weekly KOZZ E-Blasts.
Inclusion on the KOZZ show calendar flyer, brought o all events.
Total Artown cash investment: $2,000.00

Citadel Communications
(Radio stations are KBUL 98.1 FM, KNEV 95.5 FM, KKOH 780 AM, KWYL 102.9 FM)
Total media value: $30,950.00
KKOH was the radio sponsor for the Mormon Tabernacle Choir performance.
KBUL partnered with Arfown for “Always...Patsy Cline”.
A minimum of 40 recorded and live promotional announcements and promotional ticket giveaways on KKOH from
6/20 through 7/2.
30 promotional announcements per week for 8 weeks prior to the show.
Approximately 66 promotional announcements plus promotional ticket
Giveaways on KBUL from 7/4 through 7/27.
Total Artown cash investment: $850.00

KUNR 88.7 FM
Total media value: $11,400.00
Daily 4-minute Arfown updates, twice a day, Monday through Friday and once a day on Saturdays
throughout July.
Ahn Trio promotional announcements and ficket giveaways for 4 weeks.
Total Artown cash investment: $2,165.00

KBDB 1400 AM
Total media value: $250.00
2 weeks of “Always...Patsy Cline” promotional announcements and ticket giveaways on Ken Haskins "Nostalgia”
Saturday morning show.
Total Artown cash investment: $0.00

Additional Artown Marketing
Total media value: $40,765.00

Peppermill marquee display. Artown logo GoBo on side of Reno Hilton.
Atlantis marquee display. Reno Hilton Marquee display .

4 weeks of RSCVA E-Blasts. SNCAT broadcasts on Channel 13.

Circus Circus E-Blasts. Tag on all Ashley Furniture radio ads promoting
YESCO billboard display on I-80. “Laser Spectacular”.

Total Artown cash investment: $0.00
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Friends of Artown

Local audiences remain the heart and soul of Artown. A new individual membership campaign, Friends of Arfown,

inaugurated in 2005 was met with over-whelming results. Members received anything from posters and lapel pins to

complimentary headliner fickets and VIP passes and discounts on merchandise. But, more importantly, they received

the pride in knowing that they could take personal ownership in helping to promotfe and foster local arfists, inspire

thousands to parficipate in the arfs, and to bring extraordinary art, cutting edge performances, and emerging artists

and favorite standards into our community. Thank you for being a “Friend”!

Best Friend/$5,000
Ranson & Norma Webster
Foundation

Partner/$1,000
DiRienzo, Fred & Margaret
Satre Family Charitable Fund

Yr Round Friend/$365
Aiazzi, Dave

Ardito, Julie

Attaway, Michele
Cooper-Ross, Patricia
Fey, Christine

Fox, Sandie

Gingold, Dr. & Mrs. Jeffrey
Gordon, Sandy
Grisham, Patrica
Jackson, Gerald

Lynch, MD, James
Mudge, John & Kathleen
Winograd, Ellen

Buddy/$250
Boyden, Sheri

Cobb, Tyrus & Sue Ellen
Speicher, Joel
Szony, Ferenc

Mates/$75-$100
Atcheson, Lynn

Begbie, Linda & Jim
Benna, Bruno & Edna
Cornell, Richard & Denise
Cox, Robert

Dixon. Erin

Drake, D.E.

Engstrom, Larry
Goddard, Marybeth
Richardson, Donald
Springer, Rowena
Payant, Robert & Virginia
Trampus, Mary

Walters, C.J.

Pal/$50

Andrews, Byllie
Burriss, Brian

Crane, Stewart & Paf
Dobrus, Mary

Engeldinger, Sharon
Fruzzetti, Alan & Armida
Heitzig, Duane
Hewitt, Marilyn
Hurlburt, Gail

Irvin, Edmund & Diane
Langman, Julie

Libert, Keith & Christine
Lynn, Christopher
Mancini, Brooks
McCarty, Penny
McQuarrie, Lynn
Milldrum, Ann

Myers, Sally

Nolte, Helen

Oliverio, Nettfie
Pallesen, Ruth

Parr Norton, Cecilia
Pulver, Peggy & Ken
Rosenblatt, Daniel
Ryan, Annie

Sauls, Mat

Schroeder, John
Shaheen, Dan & Gia
Shewan, James
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Slobe, Scott

Spain, Stacey
Strunk, Rhonda
Thyr, Bill

Vaught, Ron
Walker-Hill, Karen
Williamson, Virginia

Chum/$25

Bayer, Christine

Bishop, Elaine

Brown, Tim & Ann

Bellister, Kristin

Cafferata, H. Treat & Patricia
Chubb, Janet

Crow, Jennifer

Czarnik, Becky

Dolian, James & Carol
Fricke, Harlan & Carolyn
Goetz, Jack & Dorothy
Haynes, Dayle & John
Jessup, Martha
Johnson, Brent & Jessica
Jones, Richard
Johnson, Cheryl
Kenyon, James
Kreffing, Judith

Kutten, Linda

Major, Michael

Martin, Pat & Sally
Miskimmins, Erin

Muller, Ernest & Mary

Mustard, Donald & Mary
Neville, Helen
Penningfon, Michael
Petferson, Linda

Phillips, Gerald
Richardson, Debra

Root, Jenifer & Brian
Schraub, Niki

Schroeder, Ted & Susan
Shonnard, Joan

Swan, Evie

Turnbull, Bonnie

Utter, John & Anne Marie
Volpp, Rosemary

Wells, Karen

Artown aftendees wait out the storm for a performance of “Always...Patsy Cline.”
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JOHN ENSIGN

i Aumsriy Senate Orrscn i
Wammscrow, DC 20510-7805

HEVADA (2031 724-0744
IXI LAS Vegan Dounevant, BouTH
L mm;mn . t h t Susry B
RMED SERWVICES al:] 5 Las Vigas, NV BB
ComMERCE, SCIENCE, AND C nt E HtE E ﬁ Ettn tP Lol
THANSPORTATION WASHINGTON, DC 20810-2805 mﬁlw::’:::n;;:l SThert
HEALTH, E::l.;:.‘mmu. Lamon, Rimen, MV BS0N
AND PINSIONS [TT6) 6385710
BuncET AugLISt 5’ 20{}5 0 Eamr Wiirias STeney
VETERANS' Arrams cum-f;:lr:m RaTo
(778} BEE-9111

wabare: Bnsign senals gov

Ms. Beth Macmillian
PO Box 3058
Reno, Nevada 89505

Dear Ms. Macmillian:

Thank you very much for taking the time to contact me about the Nevada Arts Couneil. 1
value the opinions of every Nevadan and am always grateful to those who take the time to
inform me of their views.

I am glad you find the endeavors of the Nevada Arts Council to be beneficial. For many
people, music and the arts have the power to bring communities together through shared
experience, which is important today’s increasingly fragmented world. | hope the Nevada Arts
Council’s continued work will allow you to grow and improve your program and I hope you will
continue to keep me informed about any new developments. Please let me know if there is
anything I can do for you.

Thank you again for your comments. Should you have any other questions or comments
or would like to contact me in the future regarding another issue, please do not hesitate to either
write or e-mail me via my website at http://ensign.senate.gov.

Sincerely,

JOHN ENSI ol
United Stat nator

JE/dq




Creating Wealth

This report will provide two botfom line numbers. A total wealth number that includes money paid to visiting
artists and a “Local Wealth” number that will calculate wealth generated here in northern Nevada. However, neither of
these numbers will include a calculated value of broadcast news stories. Also, this number does not assign a value
to out-of-market publicity. Due to the widespread national coverage this year, we are simply not able to calculate
that number.

Artown Festival Total Media Value, Including In-Kind

*Recorded media values are less Artown’s cash contribution

KOLO $66,650.00
Reno Gazette-Journal $489,826.48
All Radio $139,477.25
Other Local Media Outlets (TCAN, RNR,Tahoe Quarterly Magazine, No. NV Family Life Magazine) $77,127.00
Additional Marketing Campaign $40,765.00
$813,845.73
+
Artown Sponsors
(Funding tfoward the administration and marketing of Arfown)

City of Reno Title Sponsorship of Artown $460,000
Corporate Sponsorships of Artown $117,500
Foundation/State of Nevada $213,039
$790,539
+
Friends of Arfown
$16,147
+
Individual Event Budgets
Budgets of 68 participating arts organizations for Arfown events
Artown events budgets (Total $411,552): Ahn Trio, Always... Patsy Cline, Beethoven at Bartley, East Village Opera
Company, Discover the Arts, Family Series, Laser Spectacular, Mormon Tabernacle Choir, Movies in the Park, Na Lei
Hulu, Pilobolus.
Individual Organization budgets: The Basque Festival ($14,539), The Celtic Celebration ($35,085), The Great Basin
Chautauqua ($53,023), Bruka Theater ($10,000), The Food Bank of Northern Nevada ($59,488), The National
Automobile Museum ($9,856), Reno Municipal Band ($20,228), Reno News and Review ($21,372), Sierra Arts
($40,240), Reno Philharmonic Guild ($41,500), Nevada Opera ($21,157), VSA of Nevada ($8,400), Youth Art
Works ($45,883), Asha Belly Dancers ($9,656), Sierra Nevada Ballet (§7,000), Inner Rhythms Dance ($7,399),
Creative Performing Arts Center ($6,853), Reno Silver Dollar Chorus ($7,244) For The Love of Jazz ($7,200), Chief-
tains /John Ascuaga’s Nugget ($35,000)
+ 48 additional events at an average budget of $1,783 each (total $85,584)
Total Event and Organization budgets $ 958,259
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Estimated Artown Consumer Spending

Of the estimafed 195,000 people attending the month long festival 461 responded to the 2005 Artown survey.
88% had local zip codes and 12% had zip codes from out of the area. The following consumer spending figures are
based upon the information provided from the survey resulfs, then applied to the attending populations.

Purchase of food and or beverages = $3,595,761

(Average purchase per person $25.26 X 73% of total Artown attendees)

Expenditure at a Casino =$3,415,815

(Average expenditure per person $58.39 X 30% of total Artown attendees)

Expenditure on Hotel Accommodations = $426,816

(Average expenditure per person $96.00 X 19% of persons from out of town)

Expenditure on shopping and gifts = $1,246,888

(Average expenditure per person $58.13 X 11% of Artown attendees)

Expenditure at Special Events=$75,578

(Average expenditure per person $46.25 X7% of persons from out of town)

Expenditure at Shows and Enfertainment = $210,600

(Average expenditure per person $60.00 X15% of persons from out of town)

Expenditures at Museums= $89,526

(Average expenditure per person $29.43 X13% of persons from out of town)

Expenditure on recreational activities = $565,500

Average expenditure per person $29.00 X 10% of Artfown attendees)
$9,626,484

Estimated Local Wealth Created by Artown:
$12,205,274.73
* In order to determine a realistic value of wealth created in the northern Nevada economy,
we have subtracted all fees paid to artists and performing groups from out of fown.

Estimated Total Wealth Created by Artown:
$12,410,867.73
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Elle Magazine, July 2005

Alaska Airlines Magazine, July 2005

COURTESY: RENG IS ARTOWN

RENO, NV

FESTIVAL OF THE ARTS

The Ahn Trio, a spunky classical music ensemble of three

Korean sisters, will perform music ranging from Beethoven to-
The Doors on July 24 as part of the 10th anniversary of Artown,

a monthlong festival of dance, music, theater, visual arts and
more, July 1 through 31in Reno, Nevada. For more information,
call 775-322-1538 or visit www.renoisartown.com. —Leslie Forsberg
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Artown Exposure

Print Publications

Elle Magazine

Arthur Frommer’s Budget Travel Magazine
Contra Costa Times

The Oregonian

Outlands Magazine
Sacramento Bee

Alaska Airlines Magazine
Granite Bay View

San Mateo County Times
Oakland Tribune

San Francisco Chronicle
LA Daily News Group
Las Vegas Review-Journal
Fresno Bee

Sierra Sun

Tahoe World

Moonshine Ink

San Ramon Valley Times
Estates West Magazine
Nevada Woman

Reno Magazine

Tahoe Quarterly

NCOT Planner

Record Courier

The Arizona Republic
Modesto Bee

Amarillo News
Pittsburgh Post Gazette
Daily Free Press

Decatur Daily

East Bay Express
Sunday Valley Times
Courier Journal

Mercury News
Vancouver Providence
Daily Tribune

Reno News and Review
Reno Gazette-Journal
ANG Newspaper Group

Electronic Media
USATODAY.com
SignonSanDiego.com
VIA Online Events
NCTimes.com
CityofReno.com
RenoTahoeabout.com
Travel.yahoo.com
Igougo.com
Renoceltic.org
Judges.org
Bawdyscaste.org
Gotorenotahoe.com
Newsreview.com
Newtforeno.com
Ashabellydancers.com
Artsoul.homestead.com
Reno.com
Sierra-Arts.org
Theatercoalition.org
KOLOTV.com

RGJ.com

Foxreno.com
Historicreno.org
FBNN.org

TMCC.edu
Wcities.com
SNCAT.org
Yournevada.com
Eldoradoreno.com
Wildflowervillage.com
Vsarts.org
Washoecountyparks.com
About.com
Contracostatimes.com
Sixnewthings.com
Mountaingetaway.com
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2005 ARTOWN FESTIVAL SURVEY RESULTS

Artown staff and volunteers gathered 456 surveys during July 2004 and 461 surveys during the 2005 Artown Festival.

1. What is your zip code?

Category 2005% 2004%
Reno/Sparks 88 84

Out of Town 12 15

No Answer 1

2. Who did you come with today?
(Respondents selected multiple opfions. Percentages are calculated on number of surveys gathered.)

Category 2005% 2004%
By Myself 8 10
Family 28 35
Friends 44 42
Sponsor/Partner 34 35
Children 10 14
Out-of-fown guests 2 4
Other 2 2

3. How did you hear about this event?
(Respondents selected multiple opfions. Percentages are calculated on number of surveys gathered.)

Category 2005% 2004%
Newspaper 44 46
Word of Mouth 23 34
Brochure 42 40
Other 15 15
Flyer 5 7
TV 9 8
Radio 9 13
Website 10 11
Magazine 5 4
E-mail 4 3

4. Have you ever attended Artown before?

Category 2005% 2004%
Yes 78 80

No 20 17

No Response 1 1

Don’t Know 1 1
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5. How many Artown events have you attended and plan to attend from July 1 - 31?

Category 2005% 2004%
1to4 38 40
5108 32 33
910 12 13 13

13 or more 12 7

No Response 5 7

6. How likely are you to attend more cultural performances in the next year as a result
of your experience at Artown?

Category 2005% 2004%
Extremely Likely 49 51
Very Likely 35 33
Somewhat Likely 12 12

No Response 2 1

Not very likely 1.6 2

Not at all 04 1

7. When you attend an Artown event do you also:

Category 2005% 2004%
Restaurant/Purchases food or beverage 66 65
Gambling/Casino visit N/A N/A
Shopping 10 17
Hotel/Lodging 2 3
Participate in recreational activity 10 9
Other 3 b

None of the above/No response 9 1

8. Are you male or female?

Category 2005% 2004 %
Female 67 69
Male 31 30

No Response 2 1

9. What is your race/ethnicity?
Category 2005% 2004%
Caucasian (not Hispanic) 86 88
Hispanics

Asian/ Pacific Islander Descent
African Descent/ Black

American Indian/ Native American
Other responses

No response

NNOGONN —
— —= NN N W
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10. What is your highest level of education?

Category 2005% 2004%
Post Graduate 28 26
College Graduate 32 35
Some College 22 21

High School / GED 5 9
Vocational School 3 3

High School 2 1

No response 7 b

11. What is your occupation?
(Respondents selected multiple opfions.Percentages are calculated on number of surveys gathered.)

Category 2005% 2004%
Executive or Professional 26 32
Technical 6 4
Clerical or Office Worker 6 4
Sales 4 4
Skilled labor 2 4
Retired 20 21
Manager or Administrator 11 9
Student 6 9
Military 1 1
Other 8 7
Homemaker 7 b
Part Time 5 3
Self Employed 8 9
Arts Professional 2 3

12. What is your approximate combined household income?

Category 2005% 2004%
Less than $49,999 18 25
$50,000 to $74,999 18 23
$75,000 to $99,999 21 15
$100,000 or more 24 21
No response 19 16

13. If you are from out of town:

Did you come to Reno specifically for Artown?

(2005 data is based on 27 respondents who indicated by zip code they were from out-of-town
and also answered this question. 2004 data is based on 72 respondents who indicated by
Zip code they were from out-of-fown.)

Category 2005% 2004%
Yes 43 44
No 57 5
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How many nights are you staying?

(Based on 18 respondents who provided out-of-town zip codes and answered this question)

One

Four

Six

Seven
Ten
Thirteen
Fourteen
Forty-four

Number

— N = = 01 W WwWwN

Percent
1

16

16

27

14. Would you recommend northwest Nevada as a cultural destination to others?

(Responses from those indicating they were from out-of-fown.)

Category
Yes

No

No Answer

2005%
86

6

8

2004%
82

9

9

15. Have you gambled at a casino in northwest Nevada within the last 30 days?

(Responses are from those who indicated they were-out-of-town)

Category
Yes

No

No Answer

16. How did you travel here?
(Responses are from those who indicated they were-out-of-town)

Category
Car
Airplane
Bus

Train

No Answer

2005%
22

71

7

2005%
76

18

3

3

2004%
26

67

7

2004%
76

19

5

0

11

17. Do you consider returning to Reno for any of the following reasons?

Category

This event

The Artown Festival
Another arts/cultural festival
Visiting family/friends
Business

Conference
Gambling

Outdoor recreation
Vacation

Shopping

As a place fo live
Education

2005%
9
13
13
10
7
6
6
3
13
12
4
4

2004%
12

13

13

19

8

A WO JOONDN
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Audience Quotes

“Artown is the best thing that ever happened to Reno.”

“The Little Red Book is THE BEST- | will actually attend more events
because of it! Do it again!”

“Please keep this wonderful event going (Artown)! It is one of
the best things about this city and a month to look forward to!”

“Artown is a crown jewel for Reno-keep up the great job!”

“Wonderful schedule of events. We would have attended more
if we were Reno residents.”

“Artown is a magnificent event. | talk about it to
anyone who will listen.”

“Excellent!! It makes me very proud to live in No. NV and have such
exemplary cultural events.”

“Artown is awesome! | love that events like this
bring people to downtown.”

“Excellent selection of activities.”

“Artown is the best thing to happen to Reno! The little square
booklet was excellent-well organized and the right size to carry
in a purse. | use it all the time, and have attended more events
because of it. Good job!”

“Love it (Reno) for Artown - the Bay Area is wonderful,
but Artown a close #2."

“Thank you for all the excellent organization,
variety, and advertisement.”

“THIS IS AWESOME!”
“We love Artown!”
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Wan MNess Hansen, DDS
475 South Arlington Ave.
Reno, Mevada 89501

ARTOWN

Alt'n.: All Worker Bee's
P.0O. Box 3058

Reno, Nevada 89505

Dear Friends,

This is a sincere artempt on my part to express thanks and commendations to all of you for an
outstanding month that citizens of and visitors to Reno had because of your efforts.

Il was awesome to see the commitment of you individually and then your collective efforts in
planning all of the details over such a long period of time, then making it happen so cffectively
over the month . finding participating artists, scheduling and then overcoming logistical hurdles
you faced. To me, the quality of the venues appeared to very favorably impact the diverse
interests of those attending the specific events. For me | enjoyed venturing into areas of the arts
that were new to me, i.e. the Ahn Trio and Coeur d’Alene Art Auction. My personal favorite was
the Mormon Tabernacle Choir,

With my wife and | having lived in Reno for fifty-two years now, we are enjoying the benefits of
experiencing the community pulling together with the Arts as a common focus. The potential of
Reno becoming a really outstanding place to live is happening in large measure because of efforts
expended by Artown and the support of local entities.

We really do “Love This Place”™.

Thanks again!

L U,._c.ma._-;...,_
Van Mess Hansen, D.D.S,
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To Whom It May Concern,

| would like to sincerely thank the people who brought the Missoula Children’s Theatre to
Reno, NV for the 2005 — 2006 school year. My name is Jim Frost and | teach fourth grade
at Veterans Elementary School. 85% of my class is learning fo speak English. Also, approxi-
mately 90% of my students are on the free or reduced lunch program. Needless to say, most
of my class don’t have the opportunity to parficipate in children’s theatre or to see many live
performances.

The Missoula Children’s Theatre provided a perfect opportunity for my students to experi-
ence actors and acting. The two actresses were enthusiastic and had very useful informao-
tion to share with my students. My class was engaged the entire time and enjoyed the
presentatfion thoroughly. | believe that it will be difficult for me to find another small group
experience that will be so inferesting for these kids.

Thank you again for the opportunity,

Jim Frost
Fourth Grade
Veterans Elementary
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Auburn Journal, June 13th, 2005
Reno’s Artown showcases local, national performers in July

EMOL NEY, — Artown,
A celebralion of
Northern MNevada Ans,

i hosting 2 imonth-long 10th
anniversary party thil pays
trvbude po spmie of te coun-
trw’s mvos! sockuimed culiural
acts whibe alen henoring the
region’s fakenicd performers

The festival, From July I-
31, brings an (ntriguge mis
of talent 1o Beno, foen
Grammy Awand-winning
Latysmiih Black Mambaen
of South Africa to the
Chieftains of Ineland

With mutgor funding pro-
vided by the City of Reno,
Anown leatons more than
300 events mast of them
frwee — producéd by prganira-
tinns and businessed in B2
bocatiins cilywide

Dther festival highlights
mehude the Mormsan
Tubernacle Chodr, the danee
group Plobolus, and local
performens such ns the Rena
Philhormonic and the Gireal
Fasin Chatadoea. This year's
lime-up of tog:noich perform-
ers illustrotes how Ariown, i
its 10 years of existence, has
grown From o lecal eviei o
one of regional and national
significanee. The lincup
inchudex:

= Ml Lel Hulu (K puom
Friday, Jaby 1) — The
renownicd dancers af San
Francisco™ M Lei Hulu | ka
Wekiu combane traditions
hula:with modem dance Lech-
niquies S0t 10 mnisic mnging
fram Eminem o Tony
Bennett, Admission in free

* Mormon Tabernacle
Chelr {730 pan. Saturday,
July 23— This renowited

Eromip of 30 mien sl waomen
from ey different back-
groamids amd profossion
brings iks insugirn] Reno per-
formance 10 the Lawlor
Events Center. For tickets call
(775 TH4-444 ar g o
Tigkels.com. Tickew are 510,
530 5000 aned $65.

* Pllabalus (3 pimn
Thursday, July T) — The inter-
nationally, Known miasters of
Ry contortinns anil antheo-
paenarphie perohats known s
Pilobolus come to he Pionéer
Center For a performance that
ooidd be described as aye-pop-
MR jryTimasc, iy seay.

rmanic Orchestra
hh!b-‘lhm:l:htmdmﬂl

preforms for o crewd

hursonous, and totally unbe-
Irevahie. For tekets coll (RT7)
6I9-3T28 or 0 b0 wwiw.newers
atickitecom. Tickets are 20,
53R and 548 with o £5 dis-
count for sendons and students.
* Movies in the Park (9
pom. Fridays July 8, 13and
22) — “Moviek in the Park™
returms bo Wingfiekd Park in
July with four classic films-
inchuding the series’ first full-
lenth antmated Tilm, In
2004, flmgoers cast ballols
for Heeir Bovorite Artown (lm
fromi previous vears md "The
Sound of Music,” “The Iron
Gitant,™ “Treasure of the

ﬂmi‘ﬂ'l'l'l’" r!' AN

in Reno’s Artown whhmﬂm this
T,

Srerra Makre” anl
“Muoomstruck” won,
Addmission is free.

= Pops un the River (5
pom. Sarurday, July 9) — The
“Poge’f s a imique combinn-
thom of Mardi Gras, a gownmet
prenie, und o magnificent con-
cert under the stars performed
by the Rena Plilharmonic
Orchestra Tod by Maestro
Barry Jekowsky. Tickels starnt
al £30. For tickets call (775)
3232030,

* Family Series (7 pm
Momncays, July 11, 1% and 25)
Familics gather for free
performances catering o chil-

dren, This year's featured per-
Tormees fclude Beethovan's
Wi perfonmed with the full
Reno Philharmonic, Beakman
Live, and Missoula Children's
Theulre. Admision is free.

* Ladysmith Dlack
Mambazo (7:30 p.m
Wednesday, July 13)
Crrnmmy’ Avward -w intner
Ladyemith Black Mambaro
will headbine the MNorthemn
Nevada Food Benk's Food for
the' Soal concent series nl
Wingfield Park. The musical
group produces. mtncte
rhythims and harmeiies of
South African musical tradi-
tions with the sounds of
Christian gospel music,
resulting i a representation
of religious, culturml sl cth-
e laticlscape Admission is a
muggested donation of $5 or
canned food,

* The Chieftains (8 poon
Fruday, July 15) — Ireland’s
legendary musieal ensemble
willl re-croate the tiadifional
sounds of their homeland dhir-
g whal promises 10 be o
memarable Artown perform-
ance in the Rose Ballroom a
John Ascuagn™ Noggetl.

Foor, tickets call (S00) 648-
V17T e (775) 356-3300 or gpo
1 junugget.oom. Tickets an
S37 amad 542

= Careat Basin
Chavtnugua (6 po July 18-
21) — Chaustaisgua brings his-
loary mbive amnaker the big tenf at
Rancho San Rufael Park. The
Chauimiqun performem. who
eertray hisforical characters,
will present “Heas! o Head:
Cireat Confromations in
American History™ Aullences
can meet il converse with

Harey Truman, Ceneral
Douglas MacArthur,
Theadore Roosevelt,
Elizabeth Cady Swmdon, amnd
atherd, For tickets and mfor-
mation oall (775) 754-6357.
Tickets are 510 peneral
ndmission and 530 reserved
scating.

= Paramount's Original
Laver Spectacular (8 pom
Sutirday, July 331 — In the
Reno Hillon Theater and fea-
turing the music of Pink
Flosd, thin wisual and miditor
spectacular will emtertain
Antovwn nudiences with a
kalemdosonpe of color acoom-
panbed by 10000 walts of
concert sound, For tickets cal
(775) TR9-338%. Tickels arc
515 and 520,

* “Alwayn. Patsy Cling™ (8
pom. Thursday, July 28 and
Friskay, July 287 — “Alwayn
Patey Cline” tells the story of
the infamons Cline tough
the wornds of her [ongtine pen
pal, fan s friend Loukse
Seqer. For tickets call {775)
3221538 or go to renaisar-
Lo o,

+ The East Village Opera
Company (& p.m. Sundmy,
Fuly 31} — For the Artowm
clm.mg ight, the festival will
end an high note in Wingfick
Park with the cutting-cdpge,
Eugt Village Dpern Comipany,
3 six-picoe rock band with a
atring quartel combines clas-
sic upern mreas with contens-
posary rock and pop to create
i mix ol sound that resches a
hroad mudienee, from 20 10
S0 Admission is free

Over (he years, Artown has
prown o what the National
Endowmen for the Arts
called “one of the most com-
prebensive festivals in the
eoumtry” Aboul 140,060 peo-
plie mttend Artown annually.
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Sacramento Bee, June 19th, 2005

Reno devotes July to the arts

By Mel Shields
BEE CORRESPONDENT

eno will host the 10th

annual Artown in July

with 31 days and nights
dedicaled to the visual and per-
forming arts.

What began as a modest re-
gional arts festival has grown
into whal the National Endow-
ment for the Aris calls "one of
the most comprehensive festi-
vils in the country,” with more
than 60 organizations and busi-
nesses offering more than 200
mostly free events in 50 venues.
It attracted 140,000 people last
year, In the past, the festival has
hosted artists as diverse as the
Joffrey Ballet, Arlo Guthrie,
Marcel Marceau and Project
Bandaloop. It now shares artists
with the Stern Grove thrﬂlh
San Francisco.

The focus is on en
the entire family, wiﬂia
tude of events aimed ;
children. For instance, at 1 j.m.
weekdays during the
free " Discover” series takes
place in Wingfield Park,

i cmrmlnmmm..

thmx from Hawaiian dance to
Shakapan‘e hip-hop myqqr-

Ththrlm ﬁﬁ
a7 30 p.m. w
performance of Na Lei Holu ka,
Wekiu, the San Francisco troupe
that combines traditional hula
with modern dance, all :mn"
music ranging from the e;
island melodies (o the
pected Eminem. The perfar
mance by 30 dancers and accom-
panying musicians uses a talk-
story lormat.

Tuly 2 features one of this
year's biggest attractions when
the Mormon Tabernacle Choir
performs one of its rare outside-
of-Utah engagements. The choir
decided that this year it would
be precarious to complete its
overseas tour and opted to ap-
pear at three 1.5, locations in-
stead, including Reno's Lawlor
Events Center [and Sacramen-
10's Arco Arena on July 1). The
choir performs a variety of vocal
music both sacred and secular,
and consists of 360 voices (7:30
p.m.; $10, 530, 560, $65;
775-784-444 or tickets.com).,

Pilobolus is the group of con-

qd

tortionist and acrobatic dancers
that has become a big name in
modern dance. Its previous
Artown appearances have been
popular; people like seeing arms
become legs, one tarn
out to be two, and the construc-
ﬁnqd_ihumnmuu!.-l'ﬂnbw
lus will appear at 8 p.m. July 7 a1
the Pioneer Theater for the Per-

Arts ($20, 538, $48,
mﬁ unt for seniors and
students; 39-3728 or
neweratickets.com).

The popular “Beethoven at

Bartley” series returns at 7:30
p-m. Mondays, featuring classi-
cal music under the stars at the
beautiful Hawkins Amphi-

theater. This year finds the Tur-
tle Island String Quartet on July
11, the Reno Chamber Orchestra
on July 18 and the Fuller Broth-
ers with four-hand piano on July

« 25 (free). On

do ol oy
verse fare at
feld Park with "‘”‘““:
Beethoven's
pufmnw!h?&lml’ﬁlhﬂ

mmic.nnlu!rll.?lmn
Live!" on July 18; and the Mis-
Junglank"mJulrJHﬂHL

The annual “Pops on the
S
on 9
Reno Philharmonic con-

dlmrdhrllmﬂm The
festivities begin a1 5 p.m_, when
reserved tables begin filling up
with diners. Gi issiol

%30

Ladysmith Black Mambazo,
the Grammy-winner for this
year's Best Traditional World
Music CD and the accompanying
group on Paul Simon’s “Grace-
land” album, is this
year's Food for the Soul series on
July 13 in Wingfield Park. Other
groups in the series are the Gos-
pel Hummingbirds on July 6,
Firebird Balalaika on July 20 and
the Reno Jazz Orchestra with
Wayne Wiﬂmmj:ly 27 (6:30
p.m.; $5 suggesied donation or
canned food donation 1o the
Food Bank].

The Chieftains of Ireland.
celebrating 40 years of tradi-
tional Celtic music, will perform
what will undoubtedly be one of
the festival’s most popular con-
certs in the Rose Ballroom at

John Ascuaga’s Nugget, 8 p.m.
J'l?rlﬂﬁ?.ﬂz:w
BOD-648-1177).

thmﬂlh music

'of Pink Floyd, boasts 10,000
walts of concert sound and will
b presented at 8 pom. July 23 in
the Reno Hilton Theater (515,
£20; B00-648-3568).

mmmmam

- the music of Hayin, Beethoven
and the Doors all pant of the

rogram ($25, $35;
775-322-1538).

The East Opera Com-
B, July 1 1a Winghed k.
pom. July
The ﬂuﬂumﬁhﬂdﬂlﬂ
mm ne nﬂm

rary rock antlpﬂp {Ime}

-

Wnd

il h"




San Jose Mercury-News, June 26th, 2005

INBRIEF

NEVADA

Reno schedules 31 days
of events for Artown

Choir, Pilobolus, Pops on the
River, for kids,

3::1’&1‘.9. jazz bands, chil-
n's art workshops and his-
torie ing tours.
&;’dpﬁmiqn to many events is
B The ing-night perfor-
mance (July 1) by Na Lei Huly,
aﬂihm“hm ﬁﬂclcdmnsanpmg:n‘ ARTHUR ELGORT — COURTESY OF REND IS ARTOVWN
murmame (July 31) by the The Ahn Trio is among the acts playing Reno's Artown festival
Village They take the stage on July 24.

M Balalaika,
“A Night in Havana" with the
Reno Jazz Orchestra).

B The Family Series on
Mondays (Missoula Children's
Theatre, Beakman Live!) and
%imain'ﬂlunanﬁag th
( k ing on the
River, others)

among -

B The “Beethoven at Bar-
tley” classical series, including
the Turtle Island String Quar-
tet.

W “DeSotos, Dames and
Duﬁemﬂim%l{enﬂioﬁtﬁe,"a
program on Reno's history.

For dates, times and a
list of events, check www
renoisartown.com.
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Reno Celtic Celebration, July 24th, 2005

BIDTIAY, JULY 24 D0id

Gathering
of the clans

RENO CELTIC FESTIVAL

RINO GAZETTE-JOURNALROLCOM

MORTHERN HEVADA MOMENTS

Freie L AR R NI AT T T

Iehark Warply, b, el Flokerr Sareitedt do rnock burfthe Safurday b tron of  orowd o Wingleid Asphitheate

Everyones a little bit Celt at a celebration of the misty isles

Y CABE A BOCCAPRAGIEE
cramTg (=

Performing the " Wingfield
HRant,” Celtic dancers dhowed
ipectatids Sarundey thar noo
|m|1.r|r numbern were diffi-
cale

*If you can skip and hald
Rands, youl can da this dance,”
anld emaster of ceremonies
Mark Sturdivant. 48, of Reno,
ak the Silver State Scottish
Cinenagy Dianwen ooied o ger
auduence memben on sage at
Barbara Bemnett Park

Artown's Reno Cebic Cele-
btution continmes from 108.m
e 4 pen. encday a1 Bennen and
Wingfield parks downiown
Intermational Game Techol-
ogy s spanioting the event
that continues and celebraies
thie cxlltisred of Brissany, Comn-
wall, Gallcla, lale of Muns,
leeland and Scotland

Reno restdent Beth Natka
LT the sudience
members whe danced with the
Szoxtinh group

*le wan fun arud very Hvely,”
aiid Matke, 4. ] scrually did
berrer thisn | thought | would
berause 1'd meves done it be-
fore.”

TﬂlF'irp‘.l'q':Il\ drag e alws
wiete able 1o beaan abour theis
lziz names, lonoemn ae "clana.”

f :

a5
pighs or
your're fe
Cithba, 41

LA

FAST FACTS
WHAT: Rasa Caltic Fentival
WHER: 10 am, tadp.m., taday
'WHERE: Zartars Besaatt Pari, 5l
Isking and Ereigal. pnd
wl It , ol First Sarend
[l Argned (b dewshrem
EOMIESION: Free

INFORMATION: wwrw ResaCallic,
By o 3373308

“If yrou can skip and
hold hands, you can
do this dance

MANKE STURIHVANT
B Mlusier of ceroRaTm

The sound of bagpipes filled
the park, where ﬂ'r cromds
moatly soughe thade, inelud-
img St Heskull of Rena,

who said he's been 10 Ireland

*Pe. e down-to-eumh
wnd ¥ an ger im tovch
with pee relamd.” wadd

Beakull, 15, who sar ar & pic
nic rable under a tree

*They deink & linde Big, and
thisse guys wear gresn and
wruff

*Thase guys wre seally nest
peonle.”

Ao, Jesaica Meinhyme, & ol
Eparis mowr 5 T sound of B
el riamimes A T CDe misie
[prtatiey 2 tha festhl, wisle i
b, drumemale Wirmen Casry of e
Wicked Tiokers saurds dul e
tadintn o aprelabve onlooken
derng the Hemo Catic Frisalin
et Ry
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RENO GAZETTE-JOURNAL
W Books: Familiar detectives return in mysteries. 3H

» SUNDAY LIVING

SECTION
Sunday, June 26, 2005 4 RGJ.com/Living
—— —_— — - — —_ — ——
Ifit’s July, it must be . ..

F— AR RARRGH NG CATHTTE MOUERAL FILE PO

T b Lk Hulis¥ Ka Wekis dince company led chidren at Wingfisld Parkn Hula dancing as Artown Kicked off s 2003 season. Tha group retums for a Friday parformance.

'Highlights include vocal groups, dancing and ‘Horror’
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his year’s Artown is
more than a month-
long celebration of

music, dance, theater and
fine arts. It a look back at
the festival’s 10:-year history,
and arganizers wanted to
create something special.

“We wanted to make
mh;c;e mniﬂl.mimd the
rhythms and parterns
and themes tli“r:: we've
had in the festival for the
last several years,” said
executive director Beth
Macmiltan, “Then; with the
highlights, we really wanted
to make sure that we not
only brought traditional
arts, but we alsa brought
cutting-edge, different arts
that have not been seenin
this commumity,”

That meant a festival
that includes everything
from hula dancers ton
cutring-edge clussical trio.
It also meant.a downtown
art marker, 1 designated
place to unwind after
performances and other
ndditions.

“There's going to be
street performers around,”
Macmillan said. “We're
really orying to make
that ambience around
downtown. When you
come Lo an Ariown event,
your experience stars the

AETYTE ENTERFRIES ANDTW

Wingfisld Park will ba aliva with
“The Sound of Music™ on July

CANTRCH TOWRLLMHNG QATRTTE-AOLRNAL FILE FIOTO

Bartley Ranch Regional Park performances have been poputar in the past during Artowm, This July, the Ahn
Trio returns for a July 24 parformance.

moment you park your car.
Youdon't have to walk all

the way to the park to find
the art.”

With more than 300
events on the schedule,
scheduling takes effort,
but & rundown of the
highlights follows, For a
more complete schedule see

Page 5H.
Dance

MNa Lei Hulu I Ka
Wekiu: 8 p.m. Friday at
Wingfield Park. Free.

This San Francisco-based
Hawaitan dance group
opened the Artown festival
two yeats ago, adding both
theatrics and cultural
sing. Macmillan said the
performance wis the most
populaz opener the festival
has had, so it seemed
appropriare to bring it back.

Although Ma Let Hulu
performs emditional
Huwaiian dances, ong
needn't expect a downbear

arfown

%'_u:nlngﬂf[bn Ho tunes.
'3  splces its act
w'irhgv:rﬁ ftpcnill “hula
mula," or hula performed
o non-Hawaiian songs.
When tanned dancers start
swinging their hips to rap,
swing and pop rock tunes,
the hula stereatypes fall
pretey quickly.

Pilobolus: 8 p.m. July 7 at
the Pioneer Center. Tickets:
£20 to 548. Call (800)
610-5383 or visit waw,
pioneercenter.com.

In 2001, Pilobolus' two-

dancer affshoot, Pllobolus
Teo, ed the Artown
festival. This year, Reno is
getting the whole company.
Noted for choreography
that owes as much to
gymnastics as dance, the
company presents works
in which performers climb
over and cling to one
anather, often creating
shiapes thar seem to defy
gravity.

Dancing in the Park
Series:’Artown puts the
;Entli“hmn naorthemn

evada’s local dance groups
each Tuesduy, All shows
m free in !Egﬂ:l:_!Ih Park

inntng ar 8 pom. This
year's lineup includes:

W July 5 “Opus in Blu,”
a lyrical, fazz and hip hop
dance show designed by
Creative Performing Ars
Center choreographer Blu.

W July 12: A ook at
different rn:é'ﬁ:‘wnr. styles
Accompani percussion
presented by InnerBhythms
Dance Theatre.

MORE ON
ARTOWN

COMING UP: Catch theso
proviews of Arlown avents.

MOMDAY: In Living, we round
up events lor kids, Including
the Family Series and
Discover the Ars.

TUESDAY: In Living, an ar
sxh|bition al Sliver State
Gallery displays the works ol
sevoral artists who integrate
Indian patroglyphe.
WEDMESDAY: In Living,

A preview ol the Mormon
Tabermacle Chalr.

FRIDAY: in Calendar, we
preview the more unusual
avents.

B July 19: "Dancing on
the River,” a Sierra Nevada
Baller show covering
everything from classical
ballet wmix to moden
dance und tup.

Music

The Mormon Tabernacl
Choir: 7:30 p.m. Saturday
at Lawlor Events Center.
Tickers: $10 to 565. Call
(B800) 225-2277.

The 360-member choir
has performed at the
Olympic Games, numerous
World Fairs and the
inaugurations of five U.S,

residents. The group is als
own forits weekly mdio
program, *Music and the
Spoken Word," which has
been broadeast narionally
since 1929,

Although the singers
are volunteers, the choir
hias a rigorous audition
and traintng program that
st be passed by each new
member. What's more, all
singers must be practicing
members of the Church of
Jesus Christ of Latter-day
Saines and live within 100
miles of Salt Lake Ciry's

SEE ARTOWN ox4H
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BiisiriessWeek

MONDAY, AUGUST 22, 2005 = VOLUME 4 = NUMBER 3 www.nnbw.biz $1.00

Special events lead the way

In wake of a flat spring, summer tourism picks up popularity, profitability

The end af July figares comprining all 24
hotels in Washoe Coanty saw 4 106 percent
Imerease, from $22.% million to 525.3 millen,
In taxable revenmes aver fuly 2004, sccoeding

Remo Caiine and Hotel spolesperem. The

high hotel eccupancy. in tizrn, helped the casi-
Artown, Hot Augiast Nights, (he Goeat Beno no side of the batiness, 200, she adds.

Balloon Race, Street Vibeations — the st of Mlandis Casino Resort also expects a

BY GAURAY GHOSE

special events grows each year. And 5o does “strong sumimses, s3ys john Farabi, the resan te T Smaith, vace president of finance at the
Rend's tourksm. firm's chaef executive officer. Meanwhile, the Reno-Spazks Comvention and Visitors

Hiotel cousts around the Truckee Meadows  Peppermill Hotel and Casing's performance Authority
are ap. In fxct, the summer’s special events this summer has been “close to 100 peroens The average cash room rate alio wenl up
bosnated 1he Harraks hotel ssde into sutper- cooapancy. says Bl Hughes, Peppermilly from $65.81 10 7629 per night, 3 %.3 pescent
farmming the casing, ays Jambe Agee, Marrah's  director of marketing operations Soa TOURIEM, page 21

I— —

TOURRISMA, s poige |
st wsad even the paid room v
o rtn da v i 12 peroest rise. Glves
this srwvng shessing in Ebe et month, “wy
ar ety oplUmImi aboul the Hmmer and
fall]” vayy Sk

The ket wabey B conee i and ihow &
thr marw Heiun Evests Uender, somen’s wlky
Sl orompertitini i (he vaziom special
evenls i fuly brought in veernight visitees
ity [ Caldbarnia. and contritasted 16
the smprrusine by fgatea, ds Smith

Thia eardy summar sharwring and of)-
i oo &6 uphet mews in B wake of
e Gaming Contrsl Besd's recent repon
e ke Bourini-drpredent Resio caissod
004 300% win of $73 184 millieo was 0.7
percen heas (han e yesr before. And.
scsonding ot Boand, din was the lowest
i odal simcy 1995, Though casual diy i
~ wanials who come % play the dot
machines — have (allen off. Reno retains i
sppeal as & priswsy iourisl destinslion, sy
Fam Adama, » Reno-baspd gaming cosciul-
-

| its mrw rode s & apecial evenin meoca
el 3 place with diversr ainmactiens (rom
s b perierming aits s river iporta
n gliing. he savs. Reno keeps sstractasg
increasing mumber of bk and s, trrai-
edd separabely from the gaming sad casinos
part of dhe xosanmy, WOUIHm 15 § potitine

“All off tharie spriher eade Reno s prevly
el communny and Emam this. stanstpoin.
it's s pond s | wns i the past — when
paming ruled” Adesma sy Witk new sl
amaller ewraiy Laking plar = the e Koo
Events Cenon, iourism ia gassing moman-
"

Prppereadl Hughes agrees with Aduma.

profort amad it machenm bt i pastake in
the warieiy of erserisinmend thai the fown

buas ne ooy, evpecaally the differera culiursl
and &1 evem in mmmer.

This peas’s Artewn sftendance coafirmu
Adima" chiorvstios. The picliminary figarr
shrw ac |8 peecrsn growth ihis year over
004 40000 sccordmg B Alicr Parsoma,
aificr snd reenty masager with Artown

Doy Schimidl, executive direcies of et
At Nighin, agrees il wan big. Wi far on
sl merckiculing walry, wr wery dead ool oa
s Lt oz B iy, Alsa, thar waiting lix s
prvicipaty in the evenn keeps rising and now
wiasuly ol | 800, b aayn, The cap for e ol
ity off pasticipants in Amoricas ke

sffamr with can and Feck N7 Rl js 5,000
‘Whalle mourim iin Rimo tis ssmmar i
expected in bobd in own, Berth sheer of Lala
Tabiosr £ exgextiing s posl it Msogr pee-

kermancr in B lasd 652 i wrvrn Trai,
scovadang S Bl Holman. executive dirvctor
of Laly Tahoo incline Villagr and Cryniad Bay
Vinitots Bufviii.

Thet June 205 hatel sccupancy wai op 1
pevoenit ever Lot year sl prelminary visi-
ey’ coust determined by the buress in Jeby
ecrvuacd fram 10,000 1o 4000, Both e
byam Repemcy Lake Tabesr Binort and Cal
Neva Lake Taboe Hotel Canino have seen
chonat B § 00 pecenl eccupancy and dary
wnticpate e whote of August and
Sepiember o be that way, says Holfmas.

|s Caesan Villey, hatel ecrupancy this
nupzzmat i the same and ceunom haer o]
w litthe over lasi prear, neys Rl Henderson,
direcior of nabes and markeriog of Carwon
Valley lan in Missden. Like Rens, Henderon
nayi, the arre hai it own ipecial lecal eeendi
sach an Carsom Valley Daws, bicycling eventy
el car b,

Sumemer i alus o big neme for weddings,
saniverearics, and birtdday celchratons. And
this mmmer, Henderson sdde, a kot of propls
e viaiting simply became they were not
alile 1 et ot Bovasine ol had weatht coadi-
toefeh Laat wiirsier sd spring.

Ir's ey dsrpriae that mdal casins faorts
in Rroa snd porthors Nevads hevr sbpped
up marketing efforin 1o showobe e oniier
package: the cusmon, ipecial events, ares
attiastions and pestauranes. Asd I s this
emiire packagr thas serma 52 br sppraling o
i wha wani 1o get wway 1o # place for
meee than jual o day, say both Peppermills

FrAEIUNE I Do WRIET FECTERt AR ipaa.

Whir Flasrabii and Frigermill have
wurked 1o atsras both i kacal sad nog-
lecal patron, many of whom sre repesl cus:
tomers. |ioifman of indine Village saps tan
iy apea’y custmmer bawe — theagh will
wesghied i (avor of Caldarsas — has
repaiind

Bamr Laal jredd, aoeive of by baeean’s mag
lerting doila, he adda, have been taegeaed o
wisiiors fromn Tenns und Aritens, “They spend
mnte tiene il Esate moary sl theer wiv air
Eraveaen who oo ey fer an actus] vaca
tan.”
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Reno Gazette-Journal, July 24th, 2005

Artouring takes you into the studio

BY PORREST HARTMAN srudio,” he said. "You're she said. “L've been on this tour
Barreiryg) com ﬂmﬂlhrmwhm:lilm
TuuLﬁ:&nhmuh:n‘\ Mmmi Hﬁmm
P ar nm-"m._%.mq.d
I think it's an entirely whiere you do your wark
ifferent experience than Th rouzs
seeing art hanging on the wall  benefics for arrises
ina when you ncruafly s
tulk with the arviss and you Palnter
see what goes o the plece Parry Mebtan
MMMEMN sarie] tour
began tours through become
themdisolocalwtimein  chiasnd, artown
1903, The resatl wan Arvouring,  Besides thar,
n business that gives people the  icyfisn o show
ﬁmmmhmd g:ﬂmlmim:.ﬁuhﬂ
ﬁuluuwf:q::ﬂh m_::hz spot. i 3
m:md‘hhﬂt}m&.-:ﬁﬂm n'unmudhl:l;::u it
involve o variety of media. watercolor and Tike

“Peaple like going in the warching it kind of pop out,”

“Art/Check out studios

From 1E

and The
hmhmmm

and ..adﬂm‘viut
wih ml;mm:w .
Xl
\%ﬂﬂa ginia City from 9 w.m. 1o,
430 pm. Cost: 350.

July 13: Visit Dale Pappas
pottery), Chad Sorg (mixed
media pain nd Anne Hall
oil painting). Self-driving tour
mﬂrﬁ.m.mlltﬁp

Self:
m]m mmr Cost:
' .lulv 20: wmwr

kinetic sculptur
- {phnbmﬂa?" ) and
LmAIbml{ Y
tour from ¥ aum. to
12:45 p.m. Cost: $40.
]ﬂlll'zﬁl"h?mGaglﬁTuL[t"

inl event

wIII:

udﬁﬁdummmm
There will also be
of recipes from rh:bs:unll:pl"ﬁﬁ

DETAILS

|

I.I'HIII\‘IH-H&BN

MODRE ARTOWN: Artown, Reno's
July arls lestival, kicks off a week
I'rnu hd& Read more about it in

Gogh's Table at the Auberge
Ravoux.” Participants will
receive a the book.
Cost: $75. To BSVE eall
Hul;lﬁng To Itar 826-2628,

}I-tl'? 23: ‘H"ésit im

Slephmk.H

) Linda Yoxle
im ﬂubeml::h-n‘l
{mudwpnmmg} \ Self-

. 10
I!:#ﬁ om. Cost: $40
1? Vl:‘itjﬂﬂ Dnn:hu:
f ), Sandi Burke
aking) Sor e
pap:rml v
eokie foom 9 am 10,1245 p.1o.

Cost: $40.
Mﬁm Visit Gini

&nn.h [nd] painting),
!Lt

J’Tla Flme:
:I'I'.' rur:s} and Mally Gi
skets), Self-dﬂwn_grmr
il;l&n?a.m « 1o 12:45 pom. Cost:
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Wednesday, July 6, 2005 #® RGJ.com/living

OW STAGE

Pilobolus

Modemn dance group brings trademark style of athletic, -
weight-sharing moves to Reno :

BY FORREST HARTMAN DETAILS
oo oo WIAT: Pilsbslus
ometimes iE pay to be 'WHER: 8p.m. Thursday
amy outsider. Just mk the WHERE: Pionaer Canter
founding memben of TIENETS: $20 ko $43. Cal
Pilisbolis, :

§10-5383 or vinll www.
The modermn dance compary me.m-

ws boen during the exrly il
in a Dartmouth Callege cloa
artended mainly by untrined
dancers. But in e
didn't sop a of
|r|.|d.t|1.r|.?nm developing
» nackonally recognized
co

‘e dressed s we

saw fit ond showed up
without any expetience

of dapce, no training other
than theater ot spors.” sald
co-founder Michae] Tracy. “We
starved to collaborate i
school, partly becsse we didn't

kenuorw heow £ :hormlgra
oursebves individually iglwe
woald just talk rogether und

Invent our own ingerpretation.”
Same 35 yean later, Pilobobn

s nmanny thee most recogriked
nagnes n
m
dance. The
group i
ing
aruday nr
the Pioncer
EET
as part of
Artown.
ﬂr'I‘BWI"I It was youngaten to do the stage work:
lock of “Chver the yoan, we've
ence that contributed to trained a bot of daveens who are
| Pi bus" style. Tracy said very talented and well trained,
“We didn't have n better teained than we ané,” he
precomoepeion of what ouar waid, “They are very talented
technigue should ke or what people. They're the beat e

choreography should look 1ike,” we could find, and they allow

hee el *1¢ nctually helped s o choreograph things that
i [t was more of o blise shoy, we oupselves might not be able
more of an open field in terms wdo”

of what might conaitute
interenting choteography,

We use ourselves m kind of s
marketing focus group and cest
1o see what we find interesting

Pilokslizs has covered » lot
of gronind, bug the company’s
of it resuleing from tracleenark sryle nvelves
cavthe-job training, athleeie, neipht-shasing moves,
For Tracy, thar meant — mark as a choreogrpher and |nwhich the dancers elimb

EXpETICNCE, BT

o fumay or unique. That is v 14 years oo roniring ene of the compary s foar on and Lift one snother. The

whar we put on srage.” a3 a company dancer. artiatic directon. He envies resulting shapes cxn be quirky,
These days, the lounden In 1987, he give up the stage, the company dancers, he said

of Pilobolus have plenty of but he contiriees to make his bt e kneres it thme fee the srE FILOBOLUS o8 6E
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Reno Gazette-Journal, June 27th, 2005
Perimutter’s classical quips highlight Arfown family series

L
w—givg fon

Flacthina s ung
Btrﬁm'i:lunln‘:,

Borshonen tahes bin wilg o soben ber sl

caly sl ity

g

Richand Peslrmsrer in
b iuder v Begthirven's Fifth
Sympheory

B b ot
s I, waurly nenc
white hain. The soygertites hn iested and
ot westths b0 Farmunin st & banprt
of thrry ears.
Thie resalt: inatasa.
u:‘an-.
olbia CDYang
e ok .du:
£ WHE
|ur|'wl'."1|-hl'7h
s ‘::mm
Rty
e wehime artown
TntHdlrmnnd.m INSIDE
it Thery just Fowed i
They wannexd i hear
it ivers aed ovrs ad
et aguin.”

ayed

thlu:uF:rl'rl’_‘Dm

This commmiriee s ke Phalhamsesic. They

listened. They lskiad b, 1o0. Even bepter,

by likiod ehe shen of hacking Peelmurter

'Irllh o Full eechestrs during his firt

rhomsance in Keno, They st s dete

1lr-|m1.n:lrr sndd the Reema PhiBisrmon:

willl e uj ar s Judy 11 concer, one

performance among theee 1w hesdling in

tber Artonam, Faamily Series nexe monh,
Dhber weta i hsde Paul Zadocm, the
wincky schemce guy from “Tleakman's
World,” mnd the Misouls Childeen’s
Theatre Inseenationad Tes Progect. All
ahacrwt e i 7 pumi. st the Wimgfoekl Ptk
Amphithentes and aee
programa are peaceid for kids snd
firor thiemt 1 harve wpreal mimmer place 10
T:lr\‘uld etk M s millin, cnecgive
et oof Aatumm
Teelmurier’s 6 minute concert will

I;L‘U“Hr‘si n's

el pe i -

ireclusde whitmuncal reradinions of famalis
:lﬂﬂ.l!{'&w;ﬂ by Beethorven, Back,

Seravs s

endi, I-H-"Mfdh&fﬁ Chopin,

deln.h'rmm-nd'lmhd]
skl meter winh chever hooks sbout the

composiLion oo

Pexlmuocrer opem

creative dooe for r_'lullm I| tharir First

€ i Al g
“Todsy? -lm haum-ll'd{-

M ARTOWN o b

ARTOWN
FAMILY SERIES
HIGHLIGHTS:

Artown/Perlmutter has a degree from Yale

= Al Things Conaidered™
recemtly franmed hin work.

[ Perinsater abio exmedn recem
Gramney nomination for best
eniumheal sTbum for chifldren
Hia CDs are "Boethoven's
Wu‘ and "Beethoven’s Wige

tun.l:lnur "IJ-I'?:::J lig

'I]mhm'n‘il-"lr‘ilulm.m;

Symphonin” ploture book,

complese with a music CT
new s, will ke

E&ﬁn-ﬂm ielr-m:“rl

Petlmuner exposes children
th ehamaleal masic by sdding
baumen mnd smpliciny o
complex formulas.

Tt like m fear of math,™ said
Petkmustect frem Lon Anpeles
b,

Yo get peally nervoun
about i, snd you end up never
peallly mrying b, Like manh, 1
wanted to take the fear oot of
clamical muakc.”

Ciomicher it the beat of
lnmical mumie fot the rext
penerstion,

“Ti's i pog kntroduction 1o

A TTY e

[ “Peter and tha
Tha Mool Chilldren's Thaatrn Mer=tets ol v Pogs
trocps produces amusical of "Th g instrusnents that double as
Jngle Book™ mith B0HG0 lecalt as characin in Prokolieds
cast mambers 3l 7 pum. July 25, work July 6.

Ll A Cotlaboration
claabcal i, allowing ean mm"“-}"'w g
wohear melodiestheywould 253 7g4's G L eation MoKy
it otherwiie beds,” e i, Arty e Culiere entes, 175
"Mt ofiem, somecme will hear Rivernide Drbve.
clasabeal emmb s one big blus. [ | Mgadiany: Jurr
| waand theeen 1o experience nnd mamician Fioes and some

Teer all the layen.”
Cloming u‘jl with witty lyrica

DISCOVER THE ARTS

ﬁﬂﬂﬂmﬂﬂfﬂh“ﬂl

ot

d.lmr.lldbﬂl
Bl Basgue
-mmmmu
md?ﬂﬂ!mm

W Passads for K Local artis!
Uania LIy e Babr
whluw.'plﬂml

m‘:fzd 14 Lumm'

m M?H 1085
l'l'tnﬁl'lh',tl'lli Young

Ml:ﬂmng.rms-ln
Fatasl Pate, 1502 Winkinglon 5t
Tt 100 10 noom

Disles wof Times: Jaby
BT, 200, e 21. Beging
Baum. I roon, Additions
detain,

B m’.'unmmmmm
ks o e o Judy 27

M City KO Darcin' Celebiate
Caty K 15th annbeeriaty by
Erimging children o the park i
dance on July i

n:-mmm
1?30'.&::““? W0p m m‘lu
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that roll off the tongue with

wuch pase und simpliciay b wiifing playhally went.

tricky. A ool g - At major
e iy fir s, ey jpoal ut beast a businies

wis b ke | sotnd like
kil woualdd sing it on the

dund,
Meomanad arud souned hila

froen Yale, Pezlmuenor dabded
in conimry musike in Mashville
inahe 1980 He gave o

up aned then West.

He wiite cominencial jingles
arhl}cﬂnlﬂfmm'ﬁl‘lulﬁh
Might Live® comedian Victoria
Tackson ina few chilldeen’s
alfbanma.

Beimng gocdy i the right

cishl

“Writing b labsstsonm, bt
ihie beauty o i by i | wena i
womind ke mmvpone can do i,
Petlmutter suid. =1 think the
ey | write songs to o] like
I | hope, st |u.'.1 iy woisld
be delighted
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Reno Gazette-Journal, July 30th, 2005

Verdi for headbangers

East Village Opera brings hard-rock arias to Wingfield

WY FORREST HARTMAN
Sorresififryi com

Ten Tyley
Ross and Peter
Kiesewalter started

the Eau Village Opem

Company, they expected 1o

ke some minks. Purists,

they were convinced, would
at their hard-rocking

renditions of operm clasics.

“| know there are people
wha find this absolutely
[qwehcmi.hlt'.' anid
Kiescwalter, the group’s
arranger and keyboard
phayer. 1 think, generally,
we will offend people who
have a holy reverence for
this musac, but | really don't
think ir's that radacal, whar
we're dodng.”

And what are they doing?
They're taking the world's
best-known arias and giving
them rock band treatments,
replete with screaming
guitars, thumping bass and
even throat-singing. Theins
is mn unusesl sound, and ics
coming ro Wingfield Park
Sunday for the close of the
I:':"L]'I anmiversary Artown
Py ival.

Nocallsr Ross saicd the
combination of opera and

Mk es semse.
“Memt of the people that
we cover were the rock stan
" of the day, the rebels of their
time,” he said, "These were
people who were breaking
ground in their own day,
sa we feel (ts important to
continee that spinit more
than it is the spirit of how
the music has been treated
in the titne sinee ™

So Kiesewalter and Ross
tackle opera’s grearcst hits as
they think Verdi and Rossing
might have written them,
were those composers living
today.

*They'd cenainly use
electric guitars,” Ros
said, “They'd cermainly
wse microphones, ... So
we've embraced that, and
we've embraced
synthesizers, and
we've embraced a
broader palerte of
mutssical sounds that
AT EITANGET Can
use”

Ohne of the bigges:
surprises for Rioss
anid Kiesewalter is
that scommn hin been limited

e get people (a1

artrown

A

FUTLILTEY FHHT

Pefer Kiesewaiter, leh, and Tyley Ross created East Village Opera Gompary by adapting classic aras 1o rock
band instrumentation. Sunday, they will close tha 10th annsversary Arown fastival istth a free concert in

Wingfield Park

concers) who ane
subscribers to New York City
Oipera or the Met who know
this music like the back of
their hand,” Kicsewalver
said. "1 always shidder when
| see them, because | think
we're about to blast
them ot offend them.
But they seem to like
it the moar because
they're so intimately
familiar with the
somurce material, and
they just think this
is ssch a refreshing
take.”

Asa result, the fan base
for East Villoge Opern is

‘Most of the people
that we cover were
the rock stars of
the day, the rebels
of their time. "
TYLEY ROSS m VOCALIST

deeper than Kissewalver or
Ross expected
“Tt's not going to be

everybodyscup of rea ... b

ooy

what we have found is that

i lot of people who are into
opern have come around in
a really big way,” Rioss said
“It's amazing how many
people show up o our shows,
sot of the baby boomers
and beyond, who nre singing
the lyrics to the songs

at the same time they're
punching the air like kids in
a rock coneert. | think it's
important to remember that
rock masic has been arind
ferr a lomg time now, so most
of the people who go tosee
opera also have at least some

stg DPERA 08 3F
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